
Dear colleagues,  
  
With great pleasure I like to inform you about the opening of the new METRO St. Pölten Store - 
the 1st zero-energy-building in the wholesale market on October 23rd, 2017.  
  
St. Pölten is the capital city of Austrian´s Province Lower Austria, with more than 54,000 
inhabitants.  St. Pölten covers an area of 108km² and is located in the northern Foothills of the 
Alps on the river Traisen. It is one of the 10 largest cities in Austria and one of the oldest cities in 
Austria already settled in the Stone Age.  
 
St. Pölten is the economic center of western Lower Austria and the northern Alpine foothills, the 
administrative, commercial and industrial as well as the regional media, education and 
university center. Some larger companies are located there and they appreciate the transport 
links to the highway A1, S33 to Krems/Danube, B20 to the south and the railway Westbahn 
Vienna – Salzburg. The city offers good working conditions and more than 2.700 workplaces at 
23 companies with over 200 employees in the production and services sector. All things 
considered, St. Pölten, with its central location, its urban catchment and its high communter 
population, with 25.000 commuters daily, evolvs very positively. 
  
METRO in St.Pölten is fully committed to the idea of sustainability and already regarded as an 
international showcase project in the METRO world. Compared to the existing METRO stores, in 
St. Pölten not only fundamental changes in design and technology have been implemented, but 
also in the concept of the approximately 8.500 m² of sales area (food 5.200m² | fresh/ultrafresh 
2.033m² | non-food 3.800m².  
 

 
 
The highlights: 

 all building materials were selected according to ecological standards and from the 
region 

 building (construction, roof, facade) made of wood: 2.250 m³ solid wood installed; 
additional 600 m³ of wood board materials 



 building envelope corresponds to low energy buildings 

 maximum insulation quality = minimum heating requirement 

 only the waste heat from the refrigeration system is used for heating 

 photovoltaic system covers energy supplies; expected to generate more energy than is 
consumed in the market over the year. 

 significant energy savings through LED lighting 

 fresh-food departments with market characteristics with a special fish-assortment  

 large-area cooling rooms have been reduced – so customers don’t "freeze" anylonger 

 a bistro in the middle of the market as meeting-point and room for tastings 

 300 parking lots plus (!) e-filling stations 

 new location in the commercial area of St. Pölten with direct access to the motorway 
 
 
"Great stores, one might say, combine pragmatism with assortment and consultancy 
competence. Our goal for our new store was to combine our core competence, which has been 
proven over decades, with a "well-being concept". Away from the pragmatic industrial building 
towards much wood and daylight with a modern area division: Just after entering the market, 
customers expect a 360-degree view and thus a clear orientation with a new bistro concept at 
the center. We are very proud of the zero-energy status realized in St. Pölten." (CEO, Arno 
Wohlfahrter) 
 
From a distance, the facade of thermally treated spruce, which is noticeably different than 
before, can be seen and gives the entire wholesale store a distinctly different touch. Window 
surfaces, which lead around the entire store, provide more daylight and thus enable a reduction 
in artificial lighting. All windows can be opened by means of a central control panel, so that the 
building is sufficiently cooled by means of transverse ventilation. Thus - even to satisfy the zero-
energy requirement - a ventilation system can be completely dispensed. 
 

 
 
The energy supply is generated in St. Pölten via its own photovoltaic system. This means that 
even more energy is generated over the year than is necessary for the METRO store itself. The 
waste heat from the chillers is used for heating and conditioning the hot water.  
 
 
 



Sustainable technology leads to a more attractive shopping experience 
In the case of fresh-food departments, the market character is highlighted; these are linked and 
combined, allowing the customer to stroll directly from the fruit and vegetables to the fish and 
meat sections.  

 
 
Refrigeration is only used where it is necessary - large-area cooling rooms have been reduced. In 
this way, customers make their product choices "without freezing" at rest with fish and meat. 
 
 

 
 
The highlight of the ultra-fresh product range of METRO in St. Pölten is the fresh fish 
department, which has been designed very innovatively. Approximately 60 to 70 fresh fish from 
sustainable fishing and aquaculture are offered every day. Exotics such as Red Snapper are part 
of the tribe. 
 

 



 
Bistro and lounge provide the opportunity to linger 
Also, in the light of the increased shopping experience, there is a bistro directly in the store - so 
far, the restaurants were located outside the sales area. "Customers should have a break during 
their shopping, while at the same time the restaurant will also promote personal encounters 
with employees," says Walter Hörndler. "METRO places its customers at the center of its 
activities. Therefore the shopping experience and the feel-good character had top priority in all 
our considerations and planning. Our dynamic, competent and friendly team is proactively 
approaching our customers to understand their needs and offer them the best solutions. 
Through the open design of our new store, personal contact is even more promoted." 
 

 
 
Fresh, fresher, St. Pölten! The METRO fresh service 
In the large area of St. Pölten (within a radius of approx. 15 km) as well as in the city of Krems, 
METRO fresh delivery is now available, which supplies METRO customers daily with fresh food 
products from Austria's largest range of gastro-assortment. Even with an order until 7pm, the 
delivery on the following day (from Monday to Saturday) is guaranteed.  
 
What politicians say 
Johanna Mikl-Leitner,  Governor of Lower Austria & Thomas Stadler, Mayor of St. Pölten about 
our impulse for the economic location: "We are very proud that METRO has implemented this 
outstanding project in St. Pölten. This new building is an important impetus for the city, because 
this exemplary project is a significant step in the development of the business location St. Pölten 
and sustainable and economical construction will be a model for other companies and also a 
signal to invest in this area." 
 
Sustainability also in connection with traffic 
The entire transport concept around the new wholesale store is also under the aspect of 
sustainability. In addition to parking, there are also parking facilities for bicycles and e-filling 
stations; In addition, a direct marketing service will be opened directly in front of the METRO 
store Bus stop. The accessibility by car is ideal at the new location. The new wholesale store is 
located in the business district of St. Pölten, Stattersdorfer Hauptstraße 59, directly on the 
federal road with connection to the nearby motorway. The new store was implemented 
together with Poppe * Prehal Architekten, which have great expertise in the construction of 
sustainable industrial buildings. External specialists have advised in the selection of building 
materials and technological possibilities.  
 
Prosperity and our learning: METRO in St. Pölten is an example of the fact that an industrial 



building does not have to be more expensive if it is built sustainably. The operating costs of the 
market are much lower, resulting in a very successful business case over the life cycle - imitation 
is desired! 
 
More than 1.000 (!) guests attended the opening ceremony, on Tuesday October 24th and joined 
“ribbon-cutting”. 
I would like to pass on my special thanks to Mr. Walter Hörndler, the Store Manager of METRO 
in St. Pölten and his entire team for their strong commitment and fruitful work to drive for this 
opening all the way. The successful opening of METRO in St. Pölten marks another milestone on 
our successful path of profitable - and sustainable - growth.  
 
Have a look: http://cityfoto.at/content/de/fotogalerie/13499 
 

 
  
Opening Results on October 23rd and 24th 2017: 
On the opening day turnover increased by 60% and customer traffic almost doubled. HoReCa 
sales rose by 21%, SCO sales have doubled.  
 

opening results, on October 23rd and 24th 2017 

store sales sales dif PY sales dif PY % traffic dif PY % 
17 461.000  +113.000   +32,6% 3.337   +64,2% 

 

http://cityfoto.at/content/de/fotogalerie/13499

