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1 - 4STUDY: 91 PERCENT OF ALL SELF-EMPLOYED WOULD 
FOUND A COMPANY AGAIN – DESPITE CONCERNS          
OVER THE ECONOMY  

● Representative METRO study as part of the “Own Business Day” 
– a campaign day in support of independent entrepreneurs – 
confirms entrepreneurial spirit, particularly in Germany 

● German entrepreneurs are less concerned with the risk factor  
recession than the self-employed in other countries 

● Small and medium-sized independent businesses face a variety 
of challenges 

 

Düsseldorf, 30 September 2019 – For the 3rd time, METRO is 
presenting a representative study on the occasion of the “Own 
Business Day” that reflects the mood among small and medium-
sized owner-managed companies in Germany and 9 other coun-
tries. The study paints a very positive picture, as almost all of the 
entrepreneurs surveyed say they would found new companies 
again (91 percent). At 95 percent, German self-employed entre-
preneurs are even above the international average. Despite an  
optimistic mood, especially among German entrepreneurs, the  
METRO study also shows that the challenges – the threat of a  
recession, a shortage of skilled workers, insecure income, the con-
stant struggle for new business and high tax payments – are 
enormous indeed.  

The biggest risk factor, which almost half of all entrepreneurs surveyed in 
the study worldwide fear, is an economic downturn in their country. For ex-
ample, 44 percent of the self-employed surveyed are worried that a possible 
recession could have a negative impact on their business. In Germany, too, 
entrepreneurs are concerned about the overall economic situation, but feel 
much more secure by comparison: only one in 5 believes a downturn in the 
economy will have a negative impact on their own business. 

“Food has an advantage in that demand is fairly stable, with neither upward 
nor downward swings. People always spend roughly the same amount of 
money on it – often even outside the home,” says Olaf Koch, CEO of  
METRO AG. “This global trend is continuing to grow. The background to this 
is that nowadays nutrition is much more than just energy intake. It is an 
expression of a lifestyle and a personal statement.”  
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2 - 4Lack of skilled workers: no hope of improvement 

The METRO study also paints a similar picture with regard to the shortage of 
skilled workers: only one in 5 German entrepreneurs has difficulties finding 
suitable personnel (21 percent). On a global level, it is almost half of all 
entrepreneurs (44 percent), however, around three-quarters of all entrepre-
neurs in Germany are of the opinion that the shortage of skilled workers will 
not noticeably improve in the future either. 

The employment of trained personnel, which is gradually becoming more 
expensive as a result of the shortage, places a burden on small and medi-
um-sized independent businesses in particular. METRO tries to compensate 
for rising personnel costs and increasing time pressure by offering time-
saving and simple solutions. For example, the wholesale and food specialist 
recently launched METRO Chef Gourvenience products exclusively for res-
taurateurs.  

In order to further optimise kitchen processes for gastronomes, METRO also 
cooperates with PENTAGAST, the largest German association of catering and 
canteen kitchen suppliers. “We know that restaurateurs often do not have 
the opportunity to purchase urgently needed but cost-intensive kitchen ap-
pliances. In cooperation with PENTAGAST, we enable gastronomy entrepre-
neurs to use such appliances and thus sustain their position in the market 
by receiving attractive price advantages,” says Frank Jäniche, CEO of  
METRO Deutschland. 

 

Irregular income poses a burden 

Irregular income is one of the main challenges for German entrepreneurs: 
41 percent of them fear the uncertainty of their income – putting Germany 
in the upper midfield internationally. One in 3 (32 percent) also has to put a 
lot of effort into the ongoing battle for new business. Tax payments, on the 
other hand, only burden just under a quarter (23 percent) of the entrepre-
neurs surveyed. In Italy, Portugal and Romania, almost half of those sur-
veyed (45 percent) complain about the high tax burden.  

 

Online presence and digitalisation essential 

The availability of an online presence is a decisive criterion for customers 
today. For example, many restaurant guests, not only in Germany, appreci-
ate being able to view a website in advance (27 percent) or reserve a table 
online (22 percent). This trend is even more pronounced in Romania, Russia 
and Poland. 
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3 - 4“We offer digital solutions and services that go far beyond our original busi-
ness model and sustainably strengthen the competitiveness of our custom-
ers,” notes Olaf Koch. This requires digital solutions to which many inde-
pendent businesses have had no access in the past. METRO is therefore 
offering a free gastronomic website that ensures more frequency and visibil-
ity on the Internet. The reservation software, which can be integrated into 
the website, is also free of charge. Against this backdrop, METRO also 
launched the DISH platform in October 2018. This will enable restaurateurs 
to network more easily and use their time more efficiently with the help of 
special digital tools – e.g. for online reservations, shift schedules and to pay 
their bills. 
 
Sustainability as a criterion for success  

Sustainability is the topic of today’s world and is increasingly becoming an 
important decision criterion. Consumers are increasingly placing importance 
on reducing plastic and waste when shopping. The METRO Study shows, 
that more than half (54 percent) of all German consumers include the sus-
tainability aspect in their purchasing decisions – a trend that owner-
managed companies are also focusing on. 

Against this backdrop, METRO has set itself the target, among other things, 
of enabling its own customers to have a future without conventional dispos-
able plastics by 2025, for example by focusing on reusable, recyclable or 
compostable alternative products. 

 
“Own Business Day:” Greater visibility for independent companies 

METRO launched the “Own Business Day” in 2016 to help independent com-
panies achieve greater visibility. The campaign day will be celebrated for the 
4th time on 8 October 2019 in more than 25 countries. Thousands of dis-
count campaigns, specials and daily offers from own businesses will invite 
people to join in the celebration. “Our goal is to focus on the diversity and 
individuality of own businesses because they are of great importance for the 
neighbourhood and the local environment,” notes Frank Jäniche. METRO has 
been supporting start-ups and experienced entrepreneurs for many years by 
offering customised consulting services and digital solutions.  

 

All activities on: www.own-business-day.com 
Further study results are available at: www.metro-cc.com/own-business-study  
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4 - 4Study design 

  
Participants worldwide 10,000 consumers, including 1,500 self-employed entrepre-

neurs 
 

Participants in Germany 1,000 consumers, of whom 150 are self-employed entrepre-
neurs 
 

Composition of participants  Consumers representing a cross-section of the respective 
country’s population 
Self-employed enterprises, including hospitality, retail and all 
other branches of business 
 

Participating countries Czech Republic, France, Germany, India, Italy, Poland, Portu-
gal, Romania, Russia, Turkey  
 

Panel  Online panel, representative for each country 
 

Study institute 
 

APCO Insight, the opinion research group at APCO Worldwide 
 

Survey period August 2019 
 

 
 
 

METRO is a leading international wholesale company with food and non-food assortments that 
specialises on serving the needs of hotels, restaurants and caterers (HoReCa) as well as inde-
pendent traders. Around the world, METRO has some 24 million customers who can choose 
whether to shop in one of the large-format stores, order online and collect their purchases at 
the store or have them delivered. METRO in addition also supports the competitiveness of 
entrepreneurs and freelancers with digital solutions and thereby contributes to cultural diversity 
in retail and hospitality. Sustainability is a key pillar of METRO’s business. METRO has been the 
sector leader in the Dow Jones Sustainability Index for the last four years. The company oper-
ates in 36 countries and employs more than 150,000 people worldwide. In financial year 
2017/18, METRO generated sales of €36.5 billion. In September 2018 METRO AG initiated the 
divestment process for the food retail chain Real with its 34,000 employees.  

 

 

 


