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1 - 2 METRO AGAIN LISTED IN THE DOW JONES 
SUSTAINABILITY INDEX 

●  For the 6th time the wholesale company is listed in the internation-

ally important sustainability ranking 

●  METRO performed particularly strong in the areas of climate strat-

egy, health & nutrition and GMO (genetically modified organisms) 

 

Düsseldorf, 16. November 2020 – Sustainability is a key ele-

ment of METRO AG's business model, as confirmed by the renewed 

listing in the sustainability ranking of the Dow Jones Sustainability 

Indexes (DJSI) in the ‘Food & Staples Retailing’ segment. Following 

new key questions for the rating and the sale of Real, METRO is 

once again evaluated positively and continues to be represented in 

the DJSI World as well as the DJSI Europe. Especially in the areas 

of climate strategy, GMO and health & nutrition, the wholesaler 

performed well. 

Only 6 of the 41 retail companies assessed were able to qualify for the index 

at all – METRO has already been listed for the 6th time in a row. This is the 

result of this year's sustainability ranking published in the USA on 13 No-

vember after the close of the stock market. METRO is thus further expand-

ing its reputation as one of the world's most sustainable companies in food 

and retailing. 

"Sustainability affects everyone: consumers and companies, restaurateurs 

and guests, small retailers and their customers. The rating once again con-

firms our efforts in this area and shows us how important it is that we work 

alongside our customers every day to ensure that all our resources are used 

responsibly. It is not without reason that sustainable action is one of 

METRO's guiding principles," commented Veronika Pountcheva, Global Direc-

tor Corporate Responsibility METRO AG, on METROs achievements within the 

ranking. "Especially in times like these, it becomes clear that we all bear an 

ecological, economic and social responsibility - for an even stronger commu-

nity. We are living up to this responsibility and accordingly continue to com-

mit ourselves to our long-term goals in terms of sustainability.” 

The internationally renowned Dow Jones Sustainability Index, established in 

1999, evaluates the sustainability work of listed companies worldwide on an 

annual basis - around 3,500 companies took part in this year’s assessment. 

The index family was developed jointly by S&P Dow Jones Indices and 

RobecoSAM, S&P has been conducting the analysis since this year. The best-

in-class benchmark serves investors as an indicator of the listed companies 

that provide the best environmental, social and economic performance.  

http://www.metroag.de/
mailto:presse@metro.de


METRO AG 

T +49 211 6886-4252 

www.metroag.de 

presse@metro.de 

@METRO_News 

Supervisory Board: Jürgen B. Steinemann, Chairman 

Management Board: Olaf Koch, Chairman 

Christian Baier, Andrea Euenheim, Rafael Gasset, 

Eric Poirier 

Commercial register 

of the Düsseldorf 

Local Court 

HRB 79055 

Metro-Straße 1 

40235 Düsseldorf, Germany 

P.O. Box 230361 

40089 Düsseldorf, Germany 

PRESS RELEASE 
16 November 2020 

 
 

2 - 2 In 2020, the SAM Corporate Sustainability Assessment, which forms the ba-

sis for the comparative ranking, recorded the highest number of sustainabil-

ity ratings in its history, with an increase of 19%. In the group ‘Food & Sta-

ples Retailing’, in which METRO AG is assessed, 41 companies accepted the 

invitation to the sustainability assessment. This shows the importance of 

sustainability in the economy, not least as a competitive factor. The list of 

questions for the sustainability assessment is continuously updated. This 

year, for example, for the first-time questions were asked on the proportion 

of sustainable packaging materials such as glass, paper and plastic or recy-

cled plastic packaging. 

Despite these new question categories, METRO almost maintained its rank-

ing and achieved 81 points. The comparative index is divided into three su-

perordinate subject areas: Economic, environmental and social dimension. 

In the economic dimension, METRO was able to convince particularly in the 

areas of policy influence - the dialogue with political stakeholders, with its 

health and nutrition strategy as well as in the area of data protection. In the 

environmental dimension, the wholesale company achieved full marks in the 

areas of climate protection strategy, GMO and water risks in the supply 

chain. In the social dimension, METRO convinced, as in previous years in the 

area of human rights. 

METRO is a leading international wholesale company with food and non-food assortments that special-

ises on serving the needs of hotels, restaurants, and caterers (HoReCa) as well as independent traders. 

Around the world, METRO has some 16 million customers who can choose whether to shop in one of the 

large-format stores, order online and collect their purchases at the store or have them delivered. 

METRO in addition also supports the competitiveness of entrepreneurs and own businesses with digital 

solutions and thereby contributes to cultural diversity in retail and hospitality. Sustainability is a key 

pillar of METRO’s business. METRO has been listed in the Dow Jones Sustainability Index for six consec-

utive years. The company operates in 34 countries and employs more than 100,000 people worldwide. 

In financial year 2018/19, METRO generated sales of €27.1 billion. For more information, please visit 

www.metroag.de  
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